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The age of storytelling

• Video

• Podcasting

• Photo journalism

• User-generated 
content

• Social Media

• Infographics



The CFO wants to podcast!!







What does he want the podcast to be about?

“I want to read the 
Quarterly Earnings 

Report.” 





Our job: 
Make the important interesting





All content goes into one of these three buckets:
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The Three-Bucket System

Stuff we shouldn’t do

PASS

Stuff we have to do

PUBLISH

Stuff where we spend 
most of our time and 

creative energy

PROMOTE!



Master the “4 Cs”
• Concise: People aren’t going to spend 

a lot of time on our stuff 

• Conversational: People learn more 
effectively when you talk to them, not 
at them 

• Compelling: Give them a reason to 
spend time with this piece of content

• Creative: Get them to pay attention in 
the first place
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Find the good detail . . . 



 . . . and ditch the bad.

















The Power of Images
• Tell your story visually

• Non-verbal images, drawings and 
photos are a universal language.

• Images transcend cultural barriers 
and speak effectively to diverse 
groups.

• Pictures convey emotion along 
with ideas and information.

• Images communicate complex 
concepts more quickly than 
descriptive words alone.
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     Hell Yes We Value Diversity!

That’s why we’re all wearing different ties!



Up to a two line subtitle, generally used to describe the 
takeaway for the slide



Testimonials from satisfied players

“I had only been in the meeting for five minutes when I won.”
      -Jack W. - Boston

“My attention span at meetings has improved dramatically.” 
      -David D. - Florida

“What a gas.  Meetings will never be the same for me after my first win.”      
-Bill R. - New York City

“The atmosphere was tense in the last process meeting as 14 of us waited 
for the 5th box.”    -Ben G. - Denver

“The speaker was stunned as eight of us screamed ‘Bullshit’ 
for the third time in 2 hours.” -Kathleen L. - Atlanta
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Error message: Before





What is “voice”?

• Distinctive. The one-size-fits-all “corporate” voice doesn’t 
work.

• Conversational. Write like you are talking to one person or 
to a small group.

• Accessible. A friendly tone that invites people to interact 
with you.

• Sense of humor. A little humor goes a long way, though 
you don’t have to be funny yourself.
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Give your readers the good stuff first!

• If you’ve ever suffered the agony of a misplaced catheter, you know 
the torture it can bring. And even if you haven’t, you can probably 
imagine.

• Dr. Errol O. Singh is fighting a battle to make sure that nobody ever 
has to suffer through that nightmare again. And he’s winning that 
battle. 

• Singh Quote

• Patient Quote

• THEN Background
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Put them all together and 
what do you get?









Stop fighting the wrong battles! 
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Deadlines Approvals
Audiences’ Attention



Subscribe to our new monthly newsletter 
-- learn and laugh at the same time!
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Contact Information
Keep in touch, we’d love to hear from you! 

Steve Crescenzo
steve@crescenzocomm.com
@Crescenzo

Cindy Crescenzo
cindy@crescenzocomm.com
@Creativecomms
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